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The Change of Medium Income Group in the Period

of Social Transformation (topic for a special discussion)

Chairman LI Pei —lin
Chairman’ s words:China has a long — time target different from other countries in the world namely mak—
ing a moderately prosperous society in 2020. Now China enters a stage of new economic normality and social
transformation. Whether it goes beyond "middle income trap" is the key issue in the development of China. It
includes two aspects. One is to realize modernization according to schedule and the other is to avoid the gulf
between the rich and the poor. So in this context it is very significant to research medium income group. First—
ly in the political level socialism with Chinese characteristics must be adhered to for it can guarantee fast
productivity and common prosperity. Secondly in the economic level domestic consumption will become the
important support for continuous development in which medium income group must be strong and mass con—
sumption must grow. Lastly in the cultural level medium income group is the foundation for mainstream val—
ues.
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