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weakens the function of those reforms that take governance as their value goal. To
deal with these problems, a completely new logical structure involving a three-stage
sequential power list has been proposed within the two-dimensional legality/
optimality structure of modern administrative law. Firstly, legitimate criteria for
power settings should be established to improve the property rights system and
achieve a relatively thorough review and reconstruction of the existing structure of
government power, so that reform is genuinely reoriented toward the core objectives
of “remodeling the government/market relationship” and “improving the ability to
govern.” Secondly, we need to provide a benchmark guided by the principle of
administrative efficiency for the rational allocation of jurisdiction by subject area and
level for government control powers and responsibilities. Lastly, we suggest as the
optimum control tool an operational plan that will simultaneously take into account
administrative efficiency and rights protection within the framework of the public law

principle of proportionality.

(7) Factors Affecting National Identity and Differences in Intergenerational
Characteristics: Based on Data from the Chinese Social Survey for 2013
Li Chunling and Liu Senlin « 132

The Chinese have quite a strong national identity, but the strength of this sense
of identity varies with different social groups and different generations. Economic and
cultural factors and social structural factors all affect individuals’ national identity,
and there are intergenerational differences in people’ s sense of national identity and
the factors affecting it. The survey shows that the younger generation has a weaker
sense of national identity than the older generation. The older generation is more
susceptible to social structural factors, while the younger generation is more
susceptible to cultural and economic factors. Young people’ s national identity is in
the process of being formed, and patriotic education and propaganda directed at public
opinion can help to enhance it. However, simple propaganda and education are not
enough; if we are to strengthen young people’ s sense of national identity, we must
create more development opportunities for them and have them link personal

development closely with national development, as old people do.
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In the 1930s and 1940s, writers from abroad foregathering in Yan’ an drew back
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