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An Empirical Study on How Human Capital and Social Capical
Affect Individual Innovation Behavior
HUANG Qiu — wen
( AnTai College of Economic and Management, Shanghai JiaoTong University , Shanghai 200030, China) )

Abstract: With a combination of theory and the empirical study, we researched the scientific organizations with the questionnaire survey to explore

the relationship of human capital, social capital and innovation of relations on the individual level. This paper conclude: on the individual level,

human capital and social capital has a positive effect on innovation behavior.
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