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Consumption and Ethic: Understanding Consumption
Practices through Consumer Ethics

Zhu Di & Lu Hanlong

Abstract:This paper focuses on the relationship between consumption and ethic through a compara
tive study on the history between China and Europe, from which it will be shown how consumer ethics
changed along with economic development and social progress. According to the comparative study, it is
confirmed that morals and ethics have penetrated the conceptualising of consumption and the understand
ing of consumption practices in the history of human beings. In the end, based on exisling literature and
an empirical study by the authors, the consumer ethic in contemporary China as well as how it can be

used to understand the consumer culture will be briefly discussed.

Key word: consumer ethic; consumer culture; comparative study; middle class; luxury consumption



