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On the Role and Function of Mass Media:
Based on the perspective of State and Society

Fei Athua

Abstract: Based on the perspective of State and Society, mass media in modem society take on
three different roles, and then play wrresponding social management functions. First, mass media, being
one part of Society and then object of public management, have the fundions of environmental monitor-
ing, cultural heritage, entertainment and advertising. Second, as important subjecis of public manage-
ment and also effective means of State’ s controlling Society, mass media perform the functions of agenda
setting, political communication and political control. Third, mass media are the subject of ” public
sphere” or the third field between State and Society, and fulfill the functions of political participation and
public opinion.
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