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Perception of the Middle Class’leading role In social consumption and the spreading effects
Guo junhui
(Zhejiang University of Science& Technology)

Abstract: With the ever—increasing size of the middle class in recent years, there are many researchers
going deep in this subject. Some other studies mainly focus on the consumption structure belonging to the
middle class while this article concentrates on the leading role the middle class play in social consumption as
well as the potential impact their consumer behavior on the society. Specifically, the middle class are able to
change luxury consumption pattern and bring up the goods’ additional value, which is elucidated in this
composition, too. At the same time, ordinary people’s investment behavior, awareness of public orders or
consciousness of feel —good morality can be altered accordingly, more or less. It becomes much more
necessary for the government to broaden investment channels in order to give the middle class an upright
guidance, which is a key element to set up a harmonious society with fascinatingly consumptive conditions.

Key words: middle class; consumer culture; consumer—oriented
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