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Paradigms of Internet City and
the Construction of Urban Cultural Soft Power

Xu Xiang

Abstract: Internet city is a new strategic path and vision to change the pattern of urban devel-

opment and promote urban cultural soft power in globally current wave of networking and digitali—

zing. Internet city has multiply cultural paradigm including Internet media city center of Internet

cultural industry city with prosper digital culture

headquarters of cyber space innovative and

leading city of digital cultural science and technology culturally liveable city by network net—

worked city. Different paradigm of Internet city is connected with different dimensions of urban cul-

tural soft power and gradually changes from hard cultural power to soft cultural power. They can ei—

ther independently construct urban characteristic and specific competitive power or synthetically

construct the system of urban cultural soft power.

Key words: Internet city; internet communication; cultural soft power; urban culture; media

city; urban competitiveness
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