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The Generative Mechanism of Social Rumors from the “Salt Panic”
HU Hai-han
( Huazhong University of Science and Technology , Wuhan 430074, Hubei, China)

Abstract ; There was a “salt panic” all over China in March, 2011. The Japanese nuclear crisis aroused people’s instinct to
protect themselves. As they don’ t know the truth for the official information is vague it is easy to stimulate the public’s
curiosity, and thus it induced the “third party benefits”, so the rumors about “salt panic” appeared. What’s worse, for the
necessities of business competition and the importance of news. the news media showed great enthusiasm for reporting the
rumors and made a second-time broadcast, thus rumors spread regularly and widely with the help of the mass media. The
decrease of government credibility, the weakening of the community’s right-to-know, and the diversity of information channel
gave chances to social rumors, and made it spread greatly on the base of social minds, such as primacy effect, butterfly effect ,
group polarization, etc. and hence it drives the public to be mad and destroy the social order.

Key words : “Salt Panic”; Japanese nuclear crisis; the mass media; rumor producing mechanism
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