2012« 1

CJS
32
’
__ ° (1)
“ ” ;(2)
’
) ’ ’
( Do o
’ o

Power and Fashion Reproduction: A Review of Bourdieu’s

Cultural Consumption Theory

Zhu Weijue

Abstract: This paper discusses in great detail from the perspective of power and
power relations about the fashion reproduction theory—one of the cores in
Bourdieu’ s cultural consumption theory. The fashion reproduction theory is

based on Bourdieu’s political science concerning symbolic power. The political
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science of symbolic power insists that we combine the power struggle with the
social field structure and its operational mechanism when we think holistically.
Bourdieu argues that modern society is highly differentiated, consisting of a
large number of fields full of power struggles. Fields adjust, evolve, or
reconstruct in response to the changes in the power balance between classes.
Bourdieu’ s fashion reproduction theory is based on the following two claims: 1,

Fashion is the result of the common" collaboration’ between the two independent
fields: the production field and the consumption field; 2, Power relations exist
throughout every aspect of fashion reproduction. Clearly, Bourdieu” s theory of
fashion reproduction is consistent with his position over the past years. In his view,
whether the production field or the consumption field, each is a battlefield where all
participants will engage in fierce competition for legitimacy and distinction. The field
of fashion production, with its relative autonomy, is not a place for power struggle
to be explicitly expressed as inter-class antagonism but to function in an implicit
way. In this, the competition usually occurs between the dominating senior
designers and the dominated cutting-edge designers. The two camps produce fashion
through distinguishing traditional from modern, high-priced tags from low-priced
tags. conventional from avant-garde, etc. But it must be noted that the autonomy of
the fashion production field is a relative term; it is inevitably influenced by the power
field. Likewise, the power relations in the production field are rooted in the social
hierarchy. Fashion producers participate in a roundabout way to legitimize and to
engage in the struggle for reproduction. On the other hand, the consumption field
refers to the class field or the dominant class field. Here, consumers take part in an
endless struggle of classification (class struggle). Power relations directly reflect
class relations. And only the dominant class has the right to participate in the
reproduction of fashion and vogue. The middle and lower classes are not able to join
in such a distinctive game; they are present at most only as a contrast. Fashion, as
an expression of the legitimate taste of the ruling class. has been widely used as the
implementation of symbolic violence over the lower classes. Bourdieu” s cultural
consumption theory provides us with a unique perspective to comprehensively
understand the consuming phenomenon and its characteristics in the era with the
rich-poor divide.

Keywords: Bourdieu, cultural consumption, fashion reproduction, power

relation, the production field




<2012 -1

’ ’

( . ,2004:228—229),
M. N U

7 ( N ,2004:97)

,2004:31); «“ » o

”» “ ”» “ ”

,2004:78) ) ’



’ s
’ ’
° ’
’
’ °
’ °
° s
’ N
° ’
’ ° ’
° s
° ’
’ ’ ~ N
’ °
)
v o
~
° ’ °

, s (Bourdieu,
1989.:349), , s



<2012 -1

i
° ’
°
°
’
o
’
’
AT
’
3(2)
”»
o ’

§

”(

i

:255),

o

,2006:142) ,

(Bourdieu,1991a:253—254),
30 R



20 60,70 ,

N

Barthes) . “

~ N ~ ~ N



<2012 -1

b
b
”»
(Doxa) !

o

(Bourdieu, 1991b.146) ,

1. * (Doxa)”

( ,2005: 69,775

o

»2009:115)

“ ”»



’

”(Bourdieu,1991c:215)

N ( )
( N ,1998.144) s
”(Bourdieu,1991a:257)
,20 60 s
Courréges) “ 7 ,

......

o

(Andreé



<2012 -1

o ’

(Balenciaga), “ ” 11 ,
s 20 50

(Balmain) , N
(
( :256—257) .
( ,2001:74), ,

”(

20 60

113
o
o
b
’
o
”»
b
’



(Bourdieu,1989.:352—353),
; (
; , ( )
) 7 ( : 357), ;
s ; ( )
— ( ). s
) ( )

“ ”» ( :371)0 ,



<2012 -1

355)

b

’
”»
o ’ b
b
’ ’
’
o
’
o
o ’
“ ”»
o ’
b
“ ”
b
’
o ’
o
’
b
o b
o
1)
o ’

(

(



354),

”(

“e »
,[1902]2007:116),

o

(Bourdieu,1991a:262),

(Bourdieu,1989:353—354),

’

’



<2012 -1

; ”( : 354—355),

( ,2008:145) , )

o b



“ »
’
’
o ’ ’
o
“
o ’
’
b
”»
’ ’

2009), “ 7
) ,
90 )



<2012 -1

¢ ’
¢ 7( ,[199912006:49)
(References)
, . . , . [200372004. [M].

[ Baldwin, FElaine, Brian Longhurst, Scott McCracken, Miles Ogborn,
Greg Smith. (2003) 2004. Introducing Cultural Studie (Revised First Edition).
Beiujing : higher Education Press. |
, . [199972006. [M]. s . [ Bauman,
Zygmunt. (1999) 2006. In Search of Politics, translated by Hong Tao, et al.
Shanghai Century Publishing Group. ]

. . [1998]2008. — N N
[M]. : . [ Bauman, Zygmunt. (1998)2008. Work, Consumerism and
the New Poor (Second). Tokyo:Aoogi Press. ]
, . [[198612004. [M]. .. : . [ Beck,

Ulrich. (]986)2004 Risikogesellschaft : Auf dem Weg in eine andere Moderne,
translated by He Bowen. Nanjing:Yilin Press. ]

. . [1965]1990. [M].
[ Bourdieu, Pierre, Luc Boltanskl, R. Castel, and Jean-Claude Chamboredon. (1960)
1990. Un Art moyen. Essai sur les usages sociaux de la photographie. Tokyo:
Hosei University Press. ]

s . [1979]1989a. 1 [M].

[Bourdieu,Pierre. (1979)1989a. La Distinction( | ). Tokyo:New Review. ]

, . [197971989h. I M.
[Pierre Bourdieu. (1979)1989b. La Distinction ([l ). Tokyo:New Review. ]

s .[198071991a. . .
[Jl. [M]. : . [ Bourdieu, Pierre. (1980) 1991a.
“Fashion and Culture. ” Question De Sociologie. Tokyo: Fujiwara-Shoten. ]

, . [198071991b. (7. [M].

[Bourdlcuy Pierre. (1980)1991b. “Several Characteristics of the
Fleld ” Que\lzun De Sociologie. Tokyo: Fujiwara-Shoten. |
. [198071991c. AR [M].



[ Bourdieu, Pierre. (1980) 1991c. *“ Changios in Taste.” Question De
Sociologie. Tokyo: Fujiwara-Shoten. ]
Bourdieu,Pierre. 1990. “A Reply to Some Objection. ”In In the Other Words . Essays
Towords a reflexive Sociology. Pollity Press/Stanford University Press.
s . (1992)2008. [M].
. [Bourdieu, Pierre. (1992)2008 Les Regles de 1”art. Geneése et structure du
champ lltteralre. Beijing : Central Compilation &. Translation Press. ]
s R . [199271998. [(M]. PR
: [ Bourdieu, Pierre and Wacquant, L. D. (1992) 1998. An
Invitation to Reflexive Souology, translated by Li Meng, et al. Beijing: Central
Compilation & Translation Press. ]
. . [2000]2003. : r J (M. :
. [Bourdieu, Pierre. (2000)2003. Propos Sur Le Champ Politique. Tokyo:
Fujiwara-Shoten. ]

. 2004. [M]. : . [Gao Xuanyang. 2004.
Bourdieu’ s Social Theory. Shanghai: Tongji University Press. ]
. . [199171998. — [M].
s : . [ Giddens, Anthony. (1991)1998. Modernity and

Sel f- Identzz‘y Self and Society in the Late Modern Age, translated by Zhao
Xudong, et al. Beijing:SDX Joint Publishing Company. ]
Harrison.P. R. 1993. “Bourdieu and the Possibility of a Postmodern Sociology. ” Thesis

eleven(35).
. 2008. — . . (1.
. . (45). [Haruki, Ito. 2008. “The Meaning of Consumption and Sociability:
Interdependency Veblen and Simmel. ” Natural. Human. Social (45). (in Japanese) ]
. 20009, . L7 (3). [Liu Yonghua.

2009. “From Dualism to Duality: On Bonrdieu” s Theory of Social Vitwpoint.”
Society (3). (in Chinese) ]
, . . . [190272007. . (M.

: . [Mauss,Marcel and Henri Hubert. (1902)2007. Esquisse d’
une théorie Générale de la Magie. Guilin; Guangxi Normal University Press(GR. ). ]

s . [190572001. [M]. : . [ Simmel,
Georg. (1905)2001. Philosphie der Mode , Beijing:Culture and Art Publishing House. |
. 20009. [Jl. (2). [Sun Liping. 2009. “The Logic
of the Financial Crisis and Its Social Consequences. ” Society (2). (in Chinese) ]
. [199772006. [M]. .. . [ Swartz,

David. (1997) 2006. Culture and Power , translated by Tao Dongfeng. Shanghai
Translatonf Publishing House. |
. 2005. :Doxa L.

(1). [Tian Geng. 2005. “Conceptualization of the Social within Sociological
Knowledge: Doxa and Bourdieu” s Sociological Knowledge Theory.” Sociological
Studies(1). (in Chinese) ]

. 2008. : [J1. (3). [Zhu Weijue.
2008. “Symbolic Distinction and Power: A Discussion about Bourdieu’ s Theory of
Symbolic Domination. ” Society (3). (in Chinese) ]



