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Social Psychological Perspective on Internet Memes
DOU Dong-hui ', LIU Xiao-cen?

(1. Department of Psychology,School of Social Development, Central University of Finance and Economics, Beijing 100081
2. College of Early Childhood Education,Capital Normal University, Beijing 100048, China)

Abstract; Memes are contagious patterns of cultural information that are passed from mind to mind and that directly
shape and generate key actions and mindsets of a social group. The concept of a ‘meme’ itself has become something of a
meme online. Internet memes is a popular term for describing the rapid uptake and spread of a particular idea presented as a
written text.image,language ‘move’,or some other unit of cultural ‘stuff’. The existing memetics has excessively focused
on the biological analogy,and neglected to associate their theories with cognitive psychology, sociology, cultural anthropolo-
gy.social psychology.and other relevant areas,and therefore failed to uncover the mechanism of internet memes. This article
attempts to apply such social psychology theories such as embodied cognition, social identity, conformity, and habituation to
analyzing reproduction, transmission variation,and regression mechanisms of internet memes. It finally explicates the signifi-
cance of this reconstruction.

Key words: meme; internet memes; social psychology



