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Cultural Publicity and Villages Study

DONG Jing-wel

(Institute of Sociology Chinese Academy of Social Sciences, Beijing 100732, China)

Abstract: There are many paradigms of Chinese village research in 20th century. However, the

four generally acknowledged are difficult to be popularized after careful study. The reason is that the

paradigms researchers summarized according to different region, are both a self~fulfilling prophecy and

overlooking the common cultural background of the villages. This cultural background is both the

publicity of the villages and the reason why a greater level of social consensus can be achieved. Recall-

ing this will help us in the new era of rural development and research better positioned to grasp the vil-

lages under the background of urbanization and promote a new form of public cultural village and con-

solidate the foundation of social solidarity and integration.
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