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Abstract: From the perspectives of signifying bricolage and homology this study
analyzes the subcultural characteristics of the early elderly “Square Dancing” groups

which emerged over the past one or two decades in China. Based on focus group
interviews and participant observation of 11 square dancing groups in downtown Shanghai

the author draws on the theoretical perspective of the subculture theory of the Birmingham
School revealing that: (1) In the signifying practices the subcultural presentation of the
Square Dancing groups integrate the elements of the mainstream cultures of different
periods. (2) The bricolage between mainstream culture and subculture is embodied by
the coexistence of multiple “generation ideologies” i.e. the bricolage of traditional and
modern values as well as of the mainstream cultures of different generations. The
bricolage between mainstream culture and subculture is also embodied by the interwoven
rebellion and subordination behaviors including contention and compromise in striving for
space resistance to loneliness and subordination to the collective and the mixture of the
“red songs” and “the little apple” when choosing songs. (3) The objective of bricolage is
homology where values body experiences excitement and native identification consist
of the intimate homology between dancing and the early elder females. That is to say the
emergence of the Square Dancing groups reignites some core values of females who were
born in the 1950s and 1960s and also stands for the expectation for and participation in

an alternative community after they retreated from workplace.
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Abstract: Using surveys interviews and ethnographic data this article examines
emerging Chinese middle-class families” presentation of art in their home in addition to
their reception and consumption of abstract art. The author argues that class attributes
(i.e. income and education) cannot predict the differences in art consumption among

the Chinese middle class. Regarding ownership of abstract art in the home symbolic

243



boundaries exist between occupational status groups. These boundaries distinguish
between two traditionally perceived groups: those with high cultural capital ( culture

education and art) and those with lower cultural capital ( manufacturing and service
industries) .  However consuming abstract art is not necessarily a signal of one’s class
status nor does it function as a “legitimate” taste. Middle-class consumers instead
emphasize that interacting with abstract art in the home creates the imaginative capability
to wander and connects ones own life experiences. This finding joins a growing
literature in the “new sociology of art” that emphasizes the aesthetic properties and
materiality of art and taste in action which further undermines Bourdieus cultural
capital theory that sees taste as a static social symbol. Lastly even for upper— and
upper-middle classes their consumption of abstract art is often exaggerated as there is
a big gap between liking abstract art and owning abstract art. This reveals the different
self-presentations of the emerging Chinese middle classes in public and private spaces

indicating their impression management and the conflict self.
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Abstract: The new sociology of arts is on the rise in recent years. It is different from
Howard S. Beckers and Pierre Bourdieus sociology of art in the sense that it brings the
aesthetics back to its central concerns. It has changed the focus of the sociology of arts
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Howard Becker’s empirical studies in research methods. She argued that the power of
music came from the interaction between listener and music. Antoine Hennion suggested
that taste was not a tool to symbolize the social status but a reflexive activity and the
subject produced himself in the attachment with the object. This is in consistent with the
trend of “the return of the theory of aesthetics” and has important reference significance

for the study of arts in China today.
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Abstract: Due to advances in big data analysis computational social science is now
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