@ o
o) )
Al A) o (
) .
()
( Merton 1988) ( sociological autobiography) “
( Ryan et al. 1984) . (2014)
©) 39  “085 ” Jd16 - “211 ”
©) : ;
( )

64



113

[13

@

@ 2016

@ ® @

©®

20

2011

“985

“« ”

" 2009)

1953 9

40

o

[13

49

46
11

(3
20 ©®
4 ) o
{
14

10 9

M F.
M



{ » 2018. 6
?
o (
2013:32)
( 2013: 31 —35) , 1955
«“ ” . 20 60
. 1958 “
"( 1994) ,
. ‘1978 1.9
133.57 69. 63 46. 59 65. 8% .
" 2009) .
. (2016)
( ) o
o “ ” “ 7)(
) “ v« Y

66



N N . 20 80
90 ( 2015) .
2014 6.18 2,73 (44%) @
. “1978 — 2009 (
1 ) 1978 2.57:1 2009 3.33: 1.0 2014 2.92: 100
( N 2015) .
)
( Bogardus 1933) “ ”( Social Distance Scale)
"( L 2014) .
(2013) “ .
« ?” .
L (T=M-5)
o (2008) .
® 2015 (2014 )

67



{ » 2018.6
”( 2008: 44 —49) ,
()
”( 2013:263) .
. (Z-F-8)
o ® .
( 2016:239)
( 2016) . .
; ( )
 (T-M-12)

68



(T-F-1 . “ "(Z-M-23) .,
()
2015) .
" ( . 2014) ,
. (T-M=3)
1 »
( 2016:232) “
() ~
« )

~

[3

2018) .



{ » 2018. 6
S . o (T -
M-12)

2
30 .
. 60
. (Z-M-22)
(T-M-5)
" 1997: 46) .
(o
. (T-F-4)
o (T-M-19)

70

I”(T =M -12)



(2013) .

— ( structure of feeling) @

“© ”»

()
« » . (2008)
“ ( event-driven)
( social boundaries) "o
L (T-F-9)
) ( T-M- 5)

2007) . .

@ ( ) “ 7
71



( i 2018.6

@ ” o« ” ., “@
T-F-1 ;

” ” 113

”» o« ”

o T-M-8 N
10W o

Z-M-21 o

“ "( 2017)
(2010) : . .

2017) . “ " (2010) “

113 ”»

72



2015
2014 (
. 1998 ¢
1997 {
. 2015 ¢
2017 {

2017 ¢« 7
— 2018 ¢ Do
. 2016 (¢ v—_

2013 (1953
2009 (
2016 { “«ooom
2005 { h)
2015 ¢
2014 (
y 4
1994 p)
2007 {
2013 ( :
2013 ( )
2016 {
2016 {
2008 {

2009 (
2010 (
2013 ( p)

(

» < )
» <

)
)«
» <

7 ) «
?

>y € )
)

11

?) «

»

)

)

)

» «

) «

» <

Bogardus E. S. 1933 “A Social Distance Scale. ”Sociology & Social Research 17.
Merton Robert K. 1988 “Some Thoughts on the Concept of Sociological Autobiography. ”In Matilda White Riley ( ed. )

Sociological Lives. London: Sage.

) «

»

)

[

11

b

)

Ryan Jake et al. 1984 Sirangers in Paradise: Academics from the Working Class. Boston: South End Press.

73



intergenerational transmission of folk beliefs in marriage convenance. There exists gender differences in
intergenerational transmission of folk beliefs in marriage convenance; the influence of parents” belief knowledge
on daughter’s belief faith is significantly higher than the influence on son’s belief faith; the influence of father’s
belief knowledge on children’s belief knowledge is significantly higher than mother’s belief knowledge.

Keywords: Marriage Convenance Folk Beliefs Intergenerational Transmission Gender Rural Family

Rural Background: A Complex Structure of Feeling -------cocovveeeeeiiiiininn. Cheng Meng( 64)

Abstract: This paper conducts the historical examination of rural children’s life world since the founding
of P. R. China. On this basis we draw support from the research methods of sociological autobiography
and deep interview and explore the emotional experience of rural children in university. According to the
findings in the process of climbing up educational ladder the rural children have evolved a complex
structure of feelings centering on their rural background. This structure of feeling not only includes the
marginalized feeling of being excluded worry for one-sided development strangeness and estrangement
but also includes the happiness of selfweliance pride from high academic achievement concern of
underclass people and even the ambition to change their destinies. This structure of feeling has the
attribute of situation it could change with time and space. In different life stages the rural children
could display different mentalities towards their rural background.

Keywords: Rural Background Rural Children Structure of Feeling High Academic Achievement
Sociological Autobiography

The Inherent Spirit of Emphasis on Renqing and its Alienation ---------c-voeeee Chen Wugqing(74)

Abstract: The alienation of renqing has caused ravage to the public order good custom and the public
interest it has also derogated the positive image of renqing for Chinese people to large extent. “Emphasis
on renqing” is the attitude and way of getting along with people. This paper tries to reveal its basic
characteristic and inherent spirit theoretically. This paper points out that the “emphasis on renqing” is
actually doing favors for others and being repaid with the spirit of mutual caring and mutual benefit. This
behavior way is in accordance with established social norms and mainstream values. Whereas regarding
the alienation of renqing this behavior way could lack deviate or even betray them under self-determined
conditions. There exist substantial differences in motivation way and effect between these two kinds of
behavior way. We should promote the spirit of mutual caring and mutual benefit inherent in “emphasis on
renqing” ; meanwhile we should also beware of the alienation of renqing.

Keywords: Emphasis on Renqing Inherent Spirit Mutual Caring and Mutual Benefit Alienation

Media Use Cultural Products Consumption and College Students” Stereotypes on Japanese People
...................................................................................................... Xu Meng( 82)

Abstract: Using the method of empirical study this paper analyzes the content and structure of college
students” stereotypes on Japanese people and the influences of media use and cultural products
consumption on the formation of stereotypes. Using the method of “free association” we collected
adjectives on stereotypes and compiled “Semantic Differential Scale” to measure college students”
stereotypes on Japanese people. According to the findings the college students have formed two aspects of
stereotypes on Japanese people namely positive stereotypes and the negative stereotypes. Using the
method of regression analysis and taking stereotypes of two dimensions as dependent variables we find
that different types of media use and cultural products consumption could influence college students’
stereotypes on Japanese people to some extent. The research results partly support the explanatory
perspective of cultivation theory.

Keywords: College Students  Japanese People Stereotypes Media Use Cultural Products

Consumption

93



